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OVERVIEW
The underrepresentation of women in media-making, as well as their marginalization
and discriminatory practices faced within the working environment have been welldocumented across history in traditionally-studied industries ranging from broadcast
television (Meehan, 2002, Ball & Bell, 2013) to film (Banks, 2009, Hill, 2016,
Reynolds, 1998) to video game development (Consalvo, 2008, Prescott & Bogg,
2011). The obfuscation of women’s participation in cultural, creative, and technical
fields, including in assembly and other forms of work typically overlooked in the
literature (Nakamura 2011, 2014, Mayer, 2011) cannot be disentangled from the
historical association of femininity with consumption and the private, domestic sphere
(Kearney, 1998), and the devaluation of women’s production activities (White, 2015).
Feminist scholarship of media production activities, both within professional
industrial contexts and in spaces beyond this such as new digital economies (Duffy,
2015), have highlighted the role of women in media work as well as the social,
technical, economic, and political structures that contribute to the ongoing devaluation
of women’s work.
This special issue seeks to extend this conversation and open up new horizons for
research on feminist media production. At a time where the few high profile women
in media making are held up as examples of change when the #MeToo movement and
its ripple effects have highlighted ongoing pervasive issues, the moment is ripe for
critical, intersectional, and transnational discussions of feminism and media-making.
This is all the more pressing given the global fight against workplace-based sexism
has waned in light of the exigencies of the Covid-19 pandemic. Paradoxically, within
this context and an ever-expanding digital cultural economy, gendered inequality and
employment precarity have become even more acute. At a virtual conference hosted
by Women in Television and Film Canada in 2021, speakers noted the
disproportionate impact of crises like COVID-19 on women and people of color in the
media. Evidence shows that women are struggling with not only a shortage of
employment opportunities but also challenges related to care responsibilities, mental
health, and/or domestic violence (Boserup, McKenney, & Elkbuli, 2020, BradburyJones & Isham, 2020, Power, 2020, Seedat & Rondon, 2021). In tandem with this,
scholars have noted how the proliferation of digital platforms offer content creators,
including women, new avenues and tools to disseminate their works and connect with
new audiences (Lauzen, 2021). This special issue seeks to explore women’s

production cultures and practices, the subject-positions they entail, and the labour
relations and policies they are entangled with.
This sepcial issue seeks submissions from scholars in diverse fields to advance
interdisciplinary dialogues on feminist media production. We are interested in
empirical, theoretical, and historical contributions that address long-standing and
emerging questions regarding the relationship between media production, gender,
race, labor, embodiment, nationalism, surveillance capitalism, platform politics,
neoliberalism, and reactionary politics.
TOPICS
Submissions that deploy intersectional feminist, decolonial, and anti-colonial
approaches are especially welcome. We are also very interested in papers that explore
approaches and methods for examining feminist media production in emerging and
digital media. We encourage those considering submissions to take a broad view of
media production and a local perspective on these practices, as we are interested in
case studies from different parts of the world. Relevant topics include, but are not
limited to:
• Feminized and feminist media production activities
• Aspirational, affective and immaterial labor and precarity in media production
• Care, intimacy, and social reproduction in the context of media-making
• Racialization of women’s cultural work
• Inclusions and exclusions in media production training
• Internships, mentorship, and professionalization activities in media production
•
Global mobility, migration, and women’s media production
•
Craft, handmade, amateurism, and vernacular practices of media production
• Independent production, do-what-you-love, and passion discourse
•
Female entrepreneurialism and the hustle in media-making
• Algorithmic shaping and data feminism approaches

Time Schedule:
—1 May 2022: Abstract proposals (title, 500 words outlining argument, theoretical
framework, and methods with short bibliography) should be submitted to Dr Tracy
Ying Zhang (tracyyzh@yorku.ca) and Dr Alison Harvey
(alison.harvey@glendon.yorku.ca).
—June 2022: Notification of acceptance of accepted abstracts
—30 November 2022: Full paper submission
—December 2022 - March 2023: Double-blind peer review
—April - June 2023: Revision
—July - August 2023: Second round of double-blind peer review
—August 2023: Revision
—September - December 2023: Editorial final review

